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S
trauss T

roy C
o., LP

A
 projects its new

 im
age

B
y Jeff W

allner
E
n
q
u
i
r
e
r
 
c
o
n
t
r
i
b
u
t
o
r

I
n
 
t
h
e
 
e
a
r
l
y
 
1
9
8
0
s
,
 
J
a
m
e
s

H
eldm

an netw
orked w

ith cli-
ents by handing out m

atchbooks
im

printed w
ith "S

trauss T
roy &

R
uehlm

ann" on the cover.
T

oday, H
eldm

an hands out
c
r
e
d
i
t
 
c
a
r
d
-
s
i
z
e
d
 
2
 
g
i
g
a
b
y
t
e

flash drives that launch a video
p
r
e
s
e
n
t
a
t
i
o
n
 
o
f
 
t
h
e
 
5
9
-
y
e
a
r
-
o
l
d

law
 firm

 now
 know

n as Strauss
T

roy C
o., L

PA
.

A
s part of an aggressive re-

branding effort that started tw
o

years ago, the firm
 also intro-

duced a new
 logo and a sleeker,

m
ore user-friendly w

ebsite. T
he

result so far: Strauss T
roy has

added staff and grow
n into a 45-

law
yer firm

 that's claim
ing a

niche w
ith m

idsized, privately
held com

panies in the region.
"
B
o
y
,
 
h
a
v
e
 
t
i
m
e
s
 
c
h
a
n
g
e
d
,
"

said H
eldm

an, now
 president of

t
h
e
 
f
i
r
m
.

U
ndergoing a m

ajor rem
ake

w
asn't all that difficult, even

though "law
yers, like a lot of

professionals, have egos," he
said."O

ur senior attorneys w
ho've

been around for a long tim
e said,

'W
e haven't done this in the past,

w
hy do this now

?' " H
eldm

an
said. "B

ut they realized w
e need

to be progressive and m
ove for-

w
ard. It w

asn't a difficult selL
.

T
here w

as trem
endous buv-in."

T
o help w

ith the tranšition,
S

trauss T
roy last year hired con-

sultant P
am

 G
ilchrist, a corpo-

rate 
com

m
unications veteran, to

advise the firm
 on its m

arketing
strategy. G

ilchrist has led stra-
tegic com

m
unications initia-

tives for three F
ortune 500 com

-
panies.

"I w
as given a lot of trust to do

research and present m
y find-

i
n
g
s
,
"
 
G
i
l
c
h
r
i
s
t
 
s
a
i
d
.

H
er team

 conducted internal
focus groups, surveyed all of the
a
t
t
o
r
n
e
y
s
 
i
n
 
t
h
e
 
f
i
r
m
 
a
n
d
 
g
a
t
h
-

ered anecdotal client feedback.
"T

he biggest thing w
as getting

to know
 the culture, getting to

know
 the success drivers and to

capitalize on those," G
ilchrist

said.In conjunction w
ith its re-

branding, S
trauss T

roy also ex-
panded w

ith the addition of new
shareholders E

rinn M
cK

ee
H

annigan, w
ho practices exclu-

sively in dom
estic relations, and

B
il W

iliam
son, w

ho has a di-

S
trauss T

roy has changed its nam
e to S

trauss T
roy C

o., LP
A

, launched a
new

 w
ebsite, introduced a new

 logo and recently expanded in a few
 of

its core practice areas all as part of an aggressive rebranding effort
designed to better the 59-year-old law

 firm
 for its future. S

om
e of

S
trauss T

roy's senior attorneys w
ere resistant to the changes at first,

b
u
t
 
t
h
e
n
 
r
e
a
l
i
z
e
d
 
t
h
e
i
r
 
i
m
p
o
r
t
a
n
c
e
.
 
T
H
E
 
E
N
Q
U
I
R
E
R
/
C
A
R
R
t
I
'
Ç
O
C
H
I
l
N

verse background in real estate,
corporate law

 and estate plan-
ning."O

ne of the reasons w
e're on

such a solid grow
th track is the

personal service w
e provide to

clients," W
iliam

son said. "It's
alw

ays been a tradem
ark of the

firm
."

Strauss T
roy also hired M

att
F

ellerhoff, a form
er H

am
ilon

C
ounty M

unicipal C
ourt judge

w
ho w

il practice in property
rights m

atters and real estate
law

, and Steve Schiling as an as-
sociate.

"W
e're constantly looking for

grow
th," said' H

eldm
an, w

ho

p
r
a
c
t
i
c
e
s
 
m
a
i
n
l
y
 
i
n
 
c
o
r
p
o
r
a
t
e

and business law
. B

esides the
law

yers, the firm
 em

ploys about
50 support staff.


